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“See” You at the Expo

tails of an incredible and highly ambi-

tious backyard poolscape. I have never 

before seen anything like it in my life. 

Let me just throw out a few hints: shark 

tank, underground go-karts, inflatable 

surf simulator! If that doesn’t make you 

turn to page 26 with excitement, I don’t 

know what will! While the project is in 

the beginning stages now, you’re in for 

a treat, because we’ll continue to follow 

along throughout 2021 and possibly be-

yond as he tackles some of the unique 

engineering challenges for this project.

Next, we share the stories of five peo-

ple who have found heartwarming ways 

to serve their communities in “Making 

an Impact.” From bereavement pool care 

to feeding the hungry or helping chil-

dren in need, these five professionals 

were chosen based on their submissions 

to the community service section of our 

Top 50 Builders and Service programs. 

We hope you find their stories as inspir-

ing as we did. 

Lastly, in “Pools of the Pros,” we’ve 

asked some of our favorite industry 

people — three builders and a service 

company CEO — to share their own 

backyards and explain why they chose 

the features they chose. I think it’s a 

fascinating and personal look inside 

the minds of some of our best.   

Enjoy this issue and I hope to “see” 

you at the show. I’ll be at MPG’s recep-

tion, sipping a not-so-virtual cocktail in 

the corner. Come say “hello!” 

Like many of you, I would normally be 

preparing for and anticipating the fall’s 

big industry event — the International 

Pool | Spa | Patio Expo — at this time 

of year. It’s a time to make and renew 

connections, to broaden my knowledge, 

and yes, cut loose a little.  

But, as we all know, this year is different. 

COVID-19 has pretty much canceled all of 

the industry’s biggest in-person events. 

It’s disappointing, I know. But all is 

not lost. The PSP Expo team has pivoted 

quickly and worked hard to produce a 

virtual show that promises to provide 

all of the benefits of an in-person event. 

It’ll be different, yes. But I also see some 

great opportunities in it.

For one, a virtual show can allow 

more people to attend without breaking 

the bank. Where companies might have 

been hindered by travel expenses in 

the past, this year’s online event should 

allow more folks to partake in the edu-

cational offerings and visit the virtual 

exhibit hall. 

Organizers have also taken into con-

sideration the social aspect. Each day 

will be marked with a live interactive 

Power Panel dedicated to the three seg-

ments of the industry: builders, service 

professionals and retailers. And, as an 

added treat, Master Pools Guild is host-

ing a live, virtual happy hour so you can 

unwind and enjoy the company of your 

peers and perhaps win some cool prizes. 

Of course, one of the highlights of 

the show is unveiling our Expo Issue. 

In that, there are no changes! We took 

great delight in planning an issue chock 

full of interesting and inspiring stories. 

First, in “Adult Playground for the 

Ages,” we introduce you to a new series 

by the incomparable Rick Chafey of Red 

Rock Pools & Spas, as he shares the de-
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In an industry already experiencing his-

toric sales, one segment seems to be stand-

ing out: fiberglass pools. 

The category had already seen consider-

able growth over the last several years. Now, 

the COVID-19-driven demand has taken it 

to a new level, leading manufacturers to 

expand facilities and staff. 

“Most of [our dealers] have ordered 

more than ever before,” said Ed Vondell, 

chief operating officer/co-owner of Fort-

ville, Ind.-based manufacturer Thursday 

Pools. “So it’s like a double bump.” 

Some of the most pool-friendly weather 

in years hasn’t hurt, either.

Some of the manufacturer expansion 

came in direct response to this year’s brisk 

activity, while other initiatives had been 

planned earlier

“Things were looking good before the 

lockdowns, but the lockdowns put every-

thing on steroids,” said Bob Harper, chief 

commercial officer of Latham Pool Prod-

ucts, based in Latham, N.Y.

To adjust, Latham sought to hire 300 

new employees across its 20 plants in 

North America. This included a variety of 

positions, most in production, operations 

and shipping, and also accounts for the 

company’s other product categories, such 

as covers. So far, the company has hired 

about 50% of its goal.

“We see this as a longer-term trend,” 

Harper said. 

Knoxville, Tenn.-based Leisure Pools 

has also undertaken some major initia-

tives. This summer, it acquired the Marion, 

S.C. facilities for fiberglass yacht producer 

Group Beneteau. The 225,000-square-foot 

facility set on 40 acres is the third for Lei-

sure, which also has facilities in Knoxville 

and New Braunfels, Texas. Not only that: 

Leisure has retained and trained more than 

100 former Beneteau employees who have 

experience working with fiberglass. 

Existing customers were placing larg-

er orders, and the company added more 

than 400 new dealers, which had begun 

to extend lead times for the product. “We 

decided that, instead of continuing to in-

crease our lead times, we’d [increase] our 

manufacturing capacity,”  said the compa-

ny’s CEO and cofounder, David Pain.

Within nine weeks of learning about 

the Group Beneteau facility, it produced 

its first pool.

But an even larger project perhaps bet-

ter reflects the increased solidity of this 

product category. Leisure Pools is preparing 

to offer franchising, Pain said. In prepa-

ration, the company hired former United 

Aqua Group CEO and franchising veteran 

Patrick Walls last year to serve as company 

COO and develop the program. While de-

tails are still being ironed out, the company 

knows it plans to release the franchising 

program toward the middle of 2021.

As Leisure sees it, the simpler, quicker 

installation of fiberglass is conducive to the 

types of repeatable systems and procedures 

that are conducive to franchises. “With our 

product, you install it basically the same 

way each time, and it’s the same product 

each time, so you can create efficiencies 

around training, as well as processes and 

procedures,” he said.

Because of robust growth the past few 

years, Thursday Pools began a 51,000-square-

foot expansion of its current facility, to pro-

vide additional production capacity and 

10 acres of storage space. The process be-

gan before the pandemic hit, Vondell said. 

The company also plans to invest in more 

equipment so lead times can be reduced. 

For instance, the storage will be used during 

winter, as the company makes back-ordered 

pools for next spring. The new spaces are 

expected to be complete by year’s end, he 

added, yielding a 150,000-square-foot facility.

It has also increased it staff by about 

60%, Vondell said.

He reported that the 10-year-old com-

pany expects to see 100% growth this year 

over 2019. 

Others are reporting growth well into 

the double digits. 

Though sales have increased drasti-

cally, they still aren’t approaching num-

bers seen before the Great Recession. This 

leaves Harper believing there’s plenty of 

growth potential before the product reach-

es saturation.  “The industry has built 

in excess of 150,000 inground pools in a 

year in the U.S.,” he said. “Last year it was 

estimated that there was somewhere just 

south of 80,000 pools built. This year we 

think that’s going to be a much higher 

number, obviously, but there’s still room 

to grow.”

Fiberglass Enjoys “Double Bump” in Growth
BY REBECCA ROBLEDO
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Organizers of the Western Pool and Spa 
Show will present a virtual event Nov. 20 -22.

The traditional in-person show, geared 

primarily toward the service industry, nor-

mally takes place in spring. However, this 

year it suffered from perhaps the least for-

tunate timing possible when, on March 12, 

less than two hours before opening time, 

WPSS Holds Fall 
Virtual Event, Weighs 
Options for 2021

government officials shut it down due to 

the COVID-19 pandemic.

The online event in autumn, called the 

World Pool Summit, provides an avenue for 

organizers to serve attendees, along with 

exhibitors who weren’t able to show their 

wares in Long Beach, Calif. earlier this year, 

said WPSS Director Eric Nielson.

The show, free of charge to attendees 

and exhibitors, will begin with a networking 

event the night of the 20th. On Saturday and 

Sunday, the 21st and 22nd, attendees can 

choose from approximately 18 educational 

sessions each day, with three taking place 

concurrently. Organizers are continuing to 

flesh out the seminar schedule.

The event also includes opportunities 

for vendors and dealers to connect, as well 

as product giveaways.

As for next year, organizers don’t know 

yet whether an in-person event will take 

place, given the protracted nature of the 

COVID-19 pandemic. “We’ve been working 

with the convention center, and they can’t 

definitively say whether we can have a show 

or not,” Nielson said. “They can’t tell us how 

many people could attend, [or] what the floor 

can look like. So, as of right now, we don’t 

know that there will be a live event in 2021. 

... It’s going to depend on how things are 

going to open up.”

Not only must they find out if the Long 

Beach Convention Center will be able to 

open, but also whether the allowable capac-

ities will make such an expensive undertak-

ing worthwhile. “It’s close to seven figures 

to put on the events every year,” he said.

In the absence of an in-person show, 

another virtual event may take place in 

spring, he said.

The loss of the March 2020 event will 

likely be felt by the organization for a while. 

It set the group back several hundred thou-

sand dollars and used up its reserves, Nielson 

said. “Financially, it was pretty devastating,” 

he said. “We’re not getting back anything 

from the convention center ... The tough 

thing is ... there were no governmental pro-

grams or anything to help us out ...”

With 2020 almost over and 2021 still a 

question mark, Nielson and the WPSS team 

are working with the Long Beach Conven-

tion Center to set schedules for shows in 

2022 and perhaps 2023, reserving the dates 

earlier than normal.

BY REBECCA ROBLEDO
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Tara Manufacturing, maker of inground 

vinyl pool liners and pool safety covers, re-

cently opened a new plant that doubles its 

production and inventory capabilities. The 

60,000-square-foot, $3.3 million facility in 

Owens Cross Roads, Ala. is largely meant to 

accommodate increased production of safe-

ty covers. It also will house a new research 

Vinyl-Liner Producer 
Doubles Capacity

and development department charged with 

continuing to innovate its measuring tech-

nologies and tools, as well as develop new 

products to provide shade in the backyard.

Though 18 months in the making, the 

timing proved fortuitous, said Tara CPO Lar-

ry Furlough. “Since the start of the COVID-19 

pandemic, demand for outdoor products has 

been unprecedented,” he said.

Built for energy efficiency, the building 

uses up to 50% less energy than the compa-

ny’s existing plant. Tara, already the largest 

employer in the Owens Cross Roads and 

New Hope area, plans to add at least 12 new 

manufacturing jobs with the expansion.

Four competing manufacturers have 

joined forces to begin an organization that 

promotes the safe use of cyanuric acid.

The CYA Smart Alliance was recently 

launched by founding firms Clear Comfort, 

Sigura, Orenda Technologies, and HASA. It 

was largely begun in response to the recent 

questions and controversies surrounding 

the chlorine stabilizer as the industry tries 

to determine ideal CYA levels, said Steve 

Berens, CEO of Clear Comfort.

“The arguing that’s going on right 

now on the standards bodies, that needs 

to happen” he said. “But right now, retail-

ers, builders and service companies want 

an answer that they can rely on while this 

thing happens over the next years.”

The idea isn’t to fall on one CYA range or 

methodology, but to encourage acceptable 

levels for various systems and impart the 

importance of this to consumers, Berens 

said. As such, the organization’s website 

(cyasmart.org) will outline the acceptable 

CYA levels of each manufacturer members’ 

system. “The key is not to go down a path 

that balloons the level of CYA so that it’s 

completely ineffective to run an oxidizer 

in a pool,” Berens said.

The group seeks further members, in-

cluding manufacturers along with retailers 

and service firms. Member companies will 

be able to use the CYA Smart Alliance badge 

on their websites.

Manufacturers Begin New 
CYA Organization
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Must-Watch Education
The virtual Pool | Spa | Patio Expo is happening now. Here, three 

speakers give us a taste of what you’ll learn in their seminars. 

Ki, Communication and the Art of Overdelivering

Genesis 3 Design Group Co-founder Brian Van Bower and  
International Pool | Spa | Patio Expo presenter shares three timeless  

principles to power up your sales program.

BY BRIAN VAN BOWER

Ki is one of the single hardest words in the Jap-

anese language to define. It can mean many things: 

power, courage, energy and presence to name just a 

few. Ki (pronounced key) also implies movement, 

change and influence. 

The samurai were known for their unusual ability 

to overcome even though they were outmanned. They 

were known to have high ki. It’s a mindset and a prac-

tice. In short, the higher your ki, the more you’ll win. 

Whole business books have been written on the 

subject, and while it may sound mystical, ki has 

very practical applications in sales. Based on what 

I’ve learned of ki, I’m going to condense it down to 

three primary pillars: 

Power: Your power in sales comes from your 

knowledge of your marketplace and your prospects. 

The more you know about your products, services 

and clients’ needs, the more you’ll sell.

Presence: The way you talk, how you carry your-

self and dress speaks volumes. People with high ki 

are acutely aware of how they’re perceived. 

Passion: Your passion will come through loud 

and clear in your dealings with prospects. Sales come 

easy to someone who is enthused and engaged. 
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Remember the principles of ki as we 

examine how to increase sales through 

effective communication and the practice 

of overdelivering. 

Improve your communication 
You’ve likely heard of the “seven percent 

rule.” It’s the notion that only seven per-

cent of meaning is communicated ver-

bally. Body language and tone carry the 

majority of the message. Keep this in mind 

the next time you’re on a sales call. Ask 

yourself: “How am I coming across to this 

prospect?” You may find yourself slouch-

ing or sounding disinterested, in which 

case you can course-correct (hopefully 

before it’s too late). 

A key to quality communication is 

the art of keeping your mouth shut! You 

need to develop the ability to listen. Most 

people, especially in sales, tend to want 

to spout off their vast bank of knowledge 

rather than asking pointed questions and 

waiting for responses.

I recommend every salesperson attend 

a public speaking workshop. While these 

classes are primarily intended to train you 

to speak in front of an audience, they’ll 

also teach you to organize your thoughts 

and deliver your message with the appro-

priate tone and body language, which is 

key to effective one-on-one exchanges. 

And don’t underestimate the power of 

relatability. To be more relatable, you need 

to be more well-rounded. At Genesis, we 

arrange trips with our members to visit It-

aly, Germany, Spain and France. Why? For 

the same reason that we coordinate group 

wine tastings and attend cooking classes. 

We sell an expensive product to high-end 

clientele. We have to be familiar enough 

with their lifestyle to be conversant.

Underpromise and overdeliver 
This is a big one — and something any-

one can do, whether you’re a builder, 

retailer or service provider. Here’s an 

example: My business partner and I 

were demonstrating to clients how to 

operate their newly completed pool. One 

by one, we went through all the features, 

saving the best for last. I pushed the 

button on the control panel to activate 

the foam jets that we installed, to our cli-

ents’ surprise, in the shallow end. They 

were obviously impressed and asked us 

how much they owed.

They were so grateful for the free bo-

nus feature that they invited us over for 

dinner later with another couple that were 

in the market for a new pool themselves. 

A project doesn’t have to cost six fig-

ures for you to exceed your customers’ 

expectations. Overdelivering can be as 

simple as completing the job ahead of 

schedule. Likewise, a service technician 

can offer to keep an eye on the house while 

their customers are away on vacation. 

Little things go a long way. Do enough 

of them and you’ll have as many advocates 

as customers. 

Brian Van Bower, SWD, is the CEO of Aquatic 

Consultants Inc. and co-founder of the Genesis 

3 Design Group. You can attend his presenta-

tion, 10 Ways to Crush the Competition, at the 

virtual International Pool | Spa | Patio Expo. 

Register at poolspapatio.com 
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with a superior, full sized tuck-under motor and oil bath 
gear box instead of chains.

Engineered for fast installation with unmatched field 
support. Annual training events are held in both Utah 
and Indiana.

Quick-Snap corners that are quicker and easier to install 
with a more attractive appearance.

Coverstar is made with a heavyweight, 17 oz fabric 
and patented, heat sealed webbing with a two-year 
warranty on ropes.

Coverstar is the strongest 
name in automatic safety 
pool covers. Our covers 
are child-proof, pet-proof 
and wild-life proof, giving 
homeowners peace of mind 
backed by some of the best 
warranties in the industry.

And you can rest assured 
that you’re offering the best 
product in the industry to 
your customers.

Safety.  
Savings.
Convenience.



About Pool Tile Discoloration

Renowned tile expert Greg Andrews discusses one of the  
most common causes of this problem.

BY GREG ANDREWS

Tile discoloration has plagued the pool 

industry for decades. 

Most discoloration issues involve glass 

tile, more specifically translucent and 

transparent glass. This includes back-coat-

ed glass, which is essentially clear tile on 

five sides with a colored coating applied 

to the back. It is theoretically much safer 

from the effects of discoloration — unless, 

of course, the coating comes under attack, 

or discoloration within the installation 

system underneath is magnified through

the clear sides of the glass, then trans-

posed and viewed through the surface.

Tile discoloration can occur from a 

multitude of conditions occurring un-

der the tile, including varying shades of 

thinset, microbial growth, trowel marks 

and/or voids in the thinset, degradation of 

back coatings, and the effects of mesh or 

glue on the back of the tile. These are five 

of the more common causes. And while 

mesh-backed glass should not even be 

considered on translucent glass, sadly it 

is still used in some instances.

Properly addressing the entire spectrum 

of reasons for discoloration would read like 

a postgraduate Masters dissertation, so for 

the purpose of this article, we’re going to 

lightly address two very different scenarios: 

discoloration of thinset under translucent 

glass (an installation issue); and degradation 

of back coated glass (a manufacturers issue).

Thinset shading: Arguably one of 

the most common causes of translucent 

tile discoloration has nothing to do with 

the tile and everything to do with the 

adhesive underneath; namely, thinset in 

most cases. Regardless of how beautiful 

an installation may turn out, if it develops 

blotchy areas or “racing stripes,” it’s a mat-

ter of living with it or tearing it out, with 

the latter generally overruling the former. 

This is an extremely costly mistake.  

The first rule of thumb in avoiding dis-

coloration includes using a color-consistent 

thinset. It must not only come from the 

same manufacturer, but must be made at 

the same plant, on the same day, and have 

a guarantee to be color consistent. For the 

best results, it should be designed for glass 

tile. Other important precautions: Use clean, 

potable water; mix in small, controllable 

batches; install in a controlled environment; 

achieve full contact with the thinset; and 

allow the installation to fully cure.

Degradation of back-coated glass:
Most are familiar with back-coated glass, 

but for those who aren’t, think of a 1-by-1-

by-3/8-inch-thick piece of absolutely clear 

glass. Now think about applying a coating 

to the back of it to create the color. As viewed 

from the front, what you see is a beautifully 

colored glass with incredible depth.  

Once installed and put into service, 

unstable coatings can succumb to a vari-

ety of conditions such as ultraviolet rays, 

alkalinity from thinset and grouts or, as 

shown in the photo, pool water.

To perform in submerged conditions, 

the coating must be made of quality raw 

materials, high temperature fused, and 

verified to perform while submerged in 

chemically treated water. 

Fortunately, these coatings don’t de-

grade too often, as most reputable manu-

facturers understand the consequences of 

unsuitable materials in submerged condi-

tions. Sadly though, specifiers and/or end 

users are at times so taken by the beauty of 

a material that they ignore warnings and 

choose form over function, going with a 

tile that’s not made for the application. 

Both the tile and pool industry have 

made great strides over the years in address-

ing issues such as discoloration. But then 

again, history is constantly repeating itself, 

and issues in the pool industry are by far 

no exception.

Greg Andrews is co-founder of National Tile and 

Stone Authority, a company that lends consulting, 

education and expert witness services related to 

tile and stone installation. A 42-year veteran tile 

installer, he is recognized as one the country’s 

premier experts in tile installation, with a specialty 

in glass mosaic. You can attend his presentation, 

The Five Most Common Pool Tile Issues and How 

to Avoid Them, at the virtual PSP Expo.
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HydraLux™ by Aquamatic Cover Systems
• Trackless design allows for covering virtually any converging 

shape.

• Highest insulating value of any automatic cover.

• Numerous application allowing for freedom of design,  

including “in-floor” installations.

• Durable and proven patented Aquamatic all-fluid hydraulic 

drive and control system. 

• 20-year mechanical and 5-year slat warranties. 

• Worldwide distribution and installation

See many examples at aquamatic.com, or contact one of our design specialists at 800.262.4044
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How to Find Your Retail Rock Star

The key to recruiting a customer-care expert

BY MATTHEW GRAY

As a retailer, you’ve likely been through 

the hiring process countless times. You 

know the drill: you put out the call for an 

associate, outlining the experience and 

qualifications you seek, then sift through 

a mountain of applications.

There’s a real rockstar somewhere 

within that stack, and I’m going to teach 

you how to find him or her.

Look for these three words
Look for candidates who tout their “cus-

tomer service experience” over their “re-

tail experience,” because they’re two very 

different things. To me, retail experience 

suggests they understand the functions 

of the job: managing inventory, merchan-

dising and operating a POS system. Cus-

tomer service experience, on the other 

hand, is less tangible. 

One of our best hires came from a big-

box retailer. The way she described her 

role on her application impressed me. She 

called herself a customer care associate. 

That said a lot about her mindset and how 

she approaches the job. In the interview, it 

was obvious that she was a people person 

— someone who went above and beyond 

to please. I immediately knew she was a 

fit because that’s exactly how we want our 

customers to feel — cared for. 

A skilled customer service associate is 

going to do everything in their capacity to 

make a customer feel heard and valued. 

They have empathy and they want to en-

sure the customer has a great experience 

in the store. 

You can train an associate to do the 

technical things, but the ability to relate 

to a customer is much harder to come by. 

Find candidates who are involved 
in the community 
A candidate who volunteers for a chari-

table organization goes to the top of my 

list. That signals a level of care and at-

tention that translates well in a retail 

environment. 

Volunteer work conveys compassion 

and it signals that an employee will care 

about your company’s standing in the 

community. And through volunteering, 

they’ve broadened their experience and 

gained skills that would no doubt come 

into play in your business. For example, 

maybe they serve as treasurer of a non-

profit. Great! That means they under-

stand how to balance a budget and track 

finances — something they may be called 

to do as they move up the ranks within 

your company. 

Or maybe they’ve served on a lo-

cal election campaign. Excellent! They 

understand how to appeal to peoples’ 

emotions and to create effective store 

promotions. 

In our case, volunteer experience also 

signals that they’ll make a solid cultural 

fit here at Gohlke Pools. We’re very in-

volved in the community. Being active 

in a number of local organizations gives 

our employees numerous opportunities 

to volunteer, whether it’s ringing bells for 

the Salvation Army or reading to school 

children as part of Read Across America. 

Candidates with volunteer experience are 

going to be enthused about our work in 

the community and will gladly roll up 

their sleeves to pitch in.

Bottom line: If you’re looking strictly 

for candidates with pool industry expe-

rience, then you’re overlooking potential 

rock stars. Broaden your search and you’ll 

find people who’ll surprise you. 

Matthew Gray is the retail/hot tub manager 

at Gohlke Pools in Denton, Texas. You can at-

tend his presentation, 10 Keys to Retail Store 

Success, at the virtual International Pool | Spa 

| Patio Expo. Register at poolspapatio.com.
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To our Valued Customers, Vendor Partners and Employees

THANK  YOU

The Pandemic has and will continue to test our character 
as individuals and as a company. We believe we stayed true 
to our core values, putting profits aside and the interests
of our Employees, Customers and Vendor Partners first.

This has been no easy task for any of us and we 
understand that many of you had difficult decisions 
to make during extended shutdown cycles and, of 
course, did what you needed to do for your Employees, 
Customers and Businesses. With that said, for those of 
you who needed to solve supply chain issues elsewhere, 
welcome back; and for those of you who have patiently 
waited, our sincere thanks!

We have never felt more blessed to be a member of 
this industry and acknowledge with compassion and 
condolences the significant challenges and losses so 
many of our fellow Americans and Global Partners
have experienced as a result of this pandemic.

Thank you again for your partnership, loyalty,
dedication and support.

Sincerely,
The Imperial Pools Family

®

™

800-444-9977 • www.imperialpools.com • www.saratogaspas.com • www.thevinylworks.com

®
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Phoenix-area builder Red Rock 
Pools & Spas has embarked 
on one of its most ambitious 
backyard projects to date, 
incorporating features rarely 
used in residential applications, 
along with massive scale and 
intricate engineering. In this 
series, Red Rock Co-owner Rick 
Chafey introduces it. 

Adult Playground 
for the Ages

A  W A T E R P A R K  R E S O R T  I N  T H E  B A C K Y A R D

By Rick Chafey



This will be one of 

the first residential 

installations of 

the surf simulator. 

When not in use, 

it will deflate, and 

an artificial-turf 

covered sliding floor 

will conceal it.
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This year, we are embarking on one of 

our most ambitious backyard projects.

Our client purchased two homes, 

knocked them down and is building one 

large property with the kind of amenities 

that you’d normally find in a full-scale 

resort or waterpark.

Everything about it is big. We’ve been 

working on this design for about 11 months 

— and we’re continuing to design as we 

speak. It’s a living thing that will likely 

keep evolving until it’s finished. So far, we’ve 

devoted roughly 500 hours on the design 

and engineering. The structural engineer-

ing package on this project, alone, has cost 

more than $100,000. And we’re continuing 

to work on this part of the job, as the client 

has made some last-minute changes.

We expect the project to use about 

850 yards of shotcrete — if I’m estimating 

conservatively. We may approach 1,000 

yards by the time we’re done.

The job will keep us busy for about 

18 months, probably taking us well into 

2022. I’ll be providing periodic updates to 

discuss the highlights and challenges as 

it progresses. For now, here’s a tour of the 

waterscape so far, along with some of the 

primary challenges we’ll be dealing with.

The high points
The main pool features a sunken firepit, 

swim-up bar, planter island, and pavilion. 

Besides that, the yard has several com-

ponents that transform the yard into a 

residential waterpark resort:

 Lazy river with underground  
go-kart track
The lazy river will run approximately 

540 feet throughout the backyard, pow-

ered by ten 10-horsepower Riverflow 

Pumps from Current Systems. 

Beneath the lazy river, underground, 

will run a 494-foot-long go-kart track de-

signed to look like a mine shaft of sorts. It 

runs at ground level then goes subterra-

nean, following the river from below for 

about 150 feet before it comes back up. 

Eight windows in the river floor serve as 

skylights for the track, allowing go-kart 

riders to look up into the water. 

Despite its scale, the lazy river is one 

of the easier features to engineer — the 

construction and engineering are fairly 

conventional. But we are bearing part of 

it on top of the tunnel with the go-kart 

track, which will require the river bottom 

to span over a set of retaining walls.

 Rock waterfall, grotto and slides
Made with a combination of real and ar-

tificial boulders, the rock waterfall will 

have two slides — an open flume and a 

tube slide that wraps around the back. 

The extensive grotto underneath will 

include a bar and also be themed like 

a mine shaft, with exposed posts and 

beams, in addition to the rock work.

We will use mostly natural rock, so 

the waterfall will require a significant 

support structure.

 Surf simulator
This is a specialized FlowRider surf 

simulator that you’d normally find at  

a waterpark. But this inflatable ver-

sion deflates when not in use so it can 
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West Coast
805-339-9292

pdavidson@current-systems.com

East Coast
954-889-0311

phil@current-systems.com

By Current Systems, Inc.

Smooth Powerful Current www.riverflowpumps.com

“When planning and building with moving water 

Riverflow is THE company to work with!” 

                      - Rick Chafey, Red Rock Pools and Spas



be folded and tucked down, then con-

cealed by a Twinscape motorized mov-

able floor covered in artificial turf. This 

leaves more usable space while protect-

ing the surf machine from the sun. It 

also makes the huge blue structure 

disappear for aesthetic reasons. The 

manufacturer customized the simula-

tor to work with the movable floor. It’s 

designed like a stand-up paddle board 

or rigid inflatable boat — it can roll up 

but, when inflated, it becomes so rigid it 

almost feels like fiberglass.

This will require plenty of electrical 

work and a 125-horsepower pumping 

system.

 30,000-gallon shark tank

This will be placed in a shared wall be-

tween the main pool and the living 

room. Needless to say, this substantial-

ly complicates the engineering for the 

main pool. One of the walls is more than 

24 inches thick. 

Any acrylic panel construction is al-

ready complicated. But here we have an 

added degree of difficulty: The panel that’s 

placed in the pool wall will have water 

pressure on both sides, coming from both 

the pool and the shark tank. Normally, 

when you only have water on the pool 

side, you place the panel in the rebate or 

slot, and the water pressure from the pool 

pushes the window up against the rebate 

and sealant. With water on both sides, 

we’ll have to create what I call a toaster 

slot, sliding the window into a rebate in 

such a way that either the pool or shark 

tank can be drained without affecting the 

other body of water.

The shark tank also will support about 

10 major loads from the main house. So 



THE EDGE 
OF LUXURY

Introducing the FlowRider Edge, with all the safety features and thrilling experiences of a full sized FlowRider, 

only more compact and using the same water and filtration system as your pool. For the same price as the two 

Ferraris in your garage you can transform your backyard into a personal surf spot for your friends and family.

Call us at +1 (619) 241-2517 or visit FlowRider.com/edge 

to gain a clear edge over the neighbors!

Finally what everyone asks us for, a FlowRider® for their back yard!  



it’s all a monolithic structure, with some 

movable places on our connection to the 

house that allows the elements to shift  

without breaking another. The shark tank 

and pool can’t move away from each other 

at all because they have to hold water. So 

we’re continuing to work through those 

little nuances to finalize how this engi-

neering feat is going to work.

 Basement pool

From the pavilion, a set of stairs will lead 

down to another pool at basement level. 

A deck accommodates plenty of poolside 

seating, and this space affords anoth-

er view of the shark tank. A waterwall 

spills from the main pool down to the 

basement pool.

We didn’t want the acrylic panel 

from the basement into the shark tank 

to look like just a small window.  Instead, 

it needed to span floor to ceiling, to better 

immerse the viewer.  The overall depth of 

the basement  dictated a 17-foot-deep pool.

This area presents another major en-

gineering challenge. Underneath the base-

ment pool, I have a 25,000-gallon surge tank. 

The basement starts at 18 feet below grade, 

and our surge tank goes another 10 feet. That 

means we’re about 30 feet in the ground. 

So we had to perform massive shoring us-

ing different construction methods that 

allowed us to dig right next to a neighbor’s 

property and the basement structure. We 

didn’t have the space to bench the excava-

tion (dig 5 feet, move over 3 feet, dig down 

another 5 feet, etc.). Instead, we had to drill 

and place piers in the ground, then shot-

crete between those piers and create a shor-

ing detail that could support the structures 

above and protect the workers below.

With the basement pool sitting on top 

of the surge tank, and the main pool on top 

of the basement pool, there’s a lot of height 

www.lamotte.com/pool
Water Testing Leader Since 1919!

No Guessing!
Take the guesswork out of 
pool-side water analysis!

The unique, multi-test waterproof Bluetooth 
ColorQ2x measures seven test factors directly 
on a digital display. The hand-held pool and 
spa photometer provides increased accuracy 

and eliminates the need 
to visually determine 
slight color variations or 
use look-up tables. No 
guesswork!

Code 2086
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In the face of unprecedented challenges, spa retail as we know it changed 
overnight. And businesses like yours are left wondering how to move forward. At 
Bullfrog Spas, innovation has always been in our DNA. That’s why we’re working 
diligently with our dealer partners to develop industry-first sales solutions that 
help you adapt to the new normal. These include:

• Augmented reality (AR) experiences - customers view a spa in their own 
backyard before they buy

• Design Studio - industry-best online spa configurator and lead gen tool 
• Brand-sponsored lead nurture support - no customer is left behind
• Interactive digital presentation tools - virtual consults and backyard sales

And Power Per Square Foot - a coordinated dealer model with 
guidelines, tips, and proven tactics for maximizing investment in 
your spa business   

Bullfrog Spas mission is to create peaceful lives—including yours. This starts 
with doing our part to empower dealer success in spite of challenging times. 

Learn more about dealership opportunities at bullfrogspas.com/dealerships.

NEW TIMES, NEW STRATEGIES, NEW SOLUTIONS



and structure in that space, which requires 

substantial engineering and shotcrete. We 

sometimes need to use larger rebar — up to 

No. 6  —  which can make it harder to use 

conventional shotcrete methods.

 Indoor pool

Off the master bedroom will be an in-

door swim spa with an operable glass 

roof. A gym goes next to that, with a koi 

pond wrapped around it.

Things to consider
As you can see, this project has a lot of mov-

ing parts. And while it is a large property, 

the home’s L shape boxed us into place. 

Bringing everything together into a 

cohesive floor plan took an iterative pro-

cess. We knew we wanted the homeowner 

to come in the front door and look across 

the main pool to the pavilion. Then we 

worked from there, meeting with the cli-

ents dozens of times to find out what was 

critical to them.

We will address some pretty dynamic 

hydraulics issues — some of which we’re 

still fine-tuning. For instance, the surf 

simulator takes water from the pool and 

river, then deposits it back to the river. We 

have to manage how that transfer affects 

the river flow. With ten 10-horsepower 

pumps in the river and a 125-horsepow-

er pump running the FlowRider, we’re 

moving copious amounts of water. We’re 

going through the fluid dynamics to make 

sure we don’t create major eddies that 

can stop the river from flowing, or cause 

overflowing. We’re working with special-

ized engineers and the manufacturers to 

analyze this aspect of the design. 

Then we will have to determine the 

gawcinc.com  |  888.683.0042  |  hello@gawcinc.com

Bring exotic edge details to more 
projects than ever before. A new 
method of installation is here. As 
the most cost eff ective solution, 

the Aqua Zero Edge system goes 
from concrete shell to coping. 
Easily modifi ed on site during 

install. Ask us for system specs 
today! Standard and custom 

units; hand made in the USA!

AQUA ZERO 
EDGE



withwith SMARTCHLOR® TECHNOLOGYSMARTCHLOR® TECHNOLOGY

In as little as 4 weeks,

high cyanuric acid levels in dichlor

can cause a host of hot tub water

problems, like cloudy, itchy, and hard

to manage water. Fortunately, FROG @ease®

with Smartchlor® Technology contains 0% CYA.

It’s the only self-regulating chlorine sanitizing system 

that keeps water crystal clear for months without

needing to drain hot tubs prematurely.
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surge-tank capacities for these larger bod-

ies of water and develop backup systems 

so they don’t flood the entire basement.

Outlook

The major components will be built in 

three phases. The shark tank will be built 

during Phase 1, since it’s cast-in-place con-

crete and provides support to a significant 

portion of the home and waterscape. The 

main pool makes up Phase 2, then the 

lazy river and surf machine will be built 

during Phase 3.

At this point, we’ve started placing 

the surge tank that goes under the base-

ment pool. We’re taking a short break 

now: Typical of these projects, we had 

to chop some of the basement walls and 

foundations apart, after the client decid-

ed to add the shark tank back in. That’s 

going to change the locations of pump 

rooms and other things, so we expect to 

be back under construction shortly after 

we figure those things out. 

Of course, part of the timing will de-

pend on perhaps the biggest challenge 

of all — finding available subcontractors 

during one of the busiest times in the 

industry’s history. For instance, the com-

pany that normally does our shotcrete 

would have to spend weeks on the job, 

with all their key crews in play. So it’s 

going to be tough to keep everybody en-

gaged, knowing there’s other work to do.

I’ll keep you posted.

Rick Chafey is co-owner and founder of Red 

Rock Contractors and Red Rock Pools & Spas, in 

Chandler, Ariz. He also serves as an instructor 

for Watershape University and is a co-founder 

of Ask the Masters, a Facebook Group that 

produces information podcasts for the pool/

spa industry.
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Thank You 
to Our Partners 

PHTA’s partners enable the world’s largest  

swimming pool, spa and hot tub association  

to continue moving the industry forward. 

Learn more at phta.org/partners 
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Clean water? Check.

Pool peace of mind? Check.

Introducing the ChemCheck™ Water Quality 

Monitoring System. Gives instant, accurate reads on pH, 

sanitizer performance and water temperature so pool owners 

can enjoy the worry-free wonder of a clean, balanced pool 

effortlessly – through the Pentair Home app on any 

smart device. For extra ease, access ChemCheck 

through the Pentair Home app. Help your customers 

enter cleaner waters and prepare for takeoff. 

Insist on Pentair. Pentair.com/chemcheck

PENTAIR
HOME APP

© 2020 Pentair. All Rights Reserved. 

All indicated Pentair trademarks and logos are property of Pentair. Third party registered and 

unregistered trademarks and logos are the property of their respective owners.



Family of Sealants
The industry leading DECK-O-SEAL family of sealants is the trusted name 

in the pool industry. DECK-O-SEAL has the broadest range of sealants 

to meet all your needs. Our traditional two-component formulations are 

available as well as HS-1 SL, now offered in an easy to use 32 oz. pouch.  

DECK-O-SEAL the name you can trust.

A Division of W. R. MEADOWS
®
, INC. P.O. Box 397   Hampshire, IL 60140

Phone: 800-542-POOL  sales@deckoseal.com  www.deckoseal.com   @deckoseal
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MAKING 
AN IMPACT

SPIRIT OF GIVING

There must be something in the water because the 

pool industry clearly ranks among the most generous 

of industries. While we don’t have actual data to back 

up that claim, we have ample anecdotal evidence. Talk 

to any builder, service pro or retailer and you’ll discov-

er that they’re involved in a project that’s making the 

world around them a little bit better. Here, we’re high-

lighting fi ve such individuals. One helps eliminate 

hunger. Another commits time and money to prevent 

drownings. Then there’s the CEO who cleans pools for 

the grieving, free of charge. And two builders feel a 

particular sense of mission for helping troubled teens.

We hope their stories inspire you to give back. But 

then again, you’re probably doing that already.
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HELP FOR THE 
GRIEVING

SPIRIT OF GIVING

Matt Gohlke is a big believer in giving 

back. His staff  also holds that value dear.

But after donating to so many worthy 

causes over the years, he felt something 

was missing. 

“It felt like all we were doing was 

writing checks,” says Gohlke, president 

of Gohlke Pools, a Denton, Tex. company 

that ranked among this year’s PSN Top 50 

Builders and Top 50 Service companies. 

He wanted to fi nd ways where his com-

pany could not only give in a more signif-

icant way,  but also witness fi rsthand the 

impact that gift would make. He came up 

with two new programs that fall squarely 

within the company’s wheelhouse, and 

make a profound diff erence to the recipient.

At the time, Gohlke Pools was main-

taining a residential swimming pool for 

a woman who had lost her husband. They 

provided the service at no charge. Matt 

Gohlke didn’t think much of it at the time. 

They were already in the backyard. The cost 

of maintaining a pool was one thing they 

could take off  of her plate.

Then he received a voicemail message 

from a mutual friend of theirs. She was so 

grateful that Gohlke volunteered to clean 

her friend’s pool that she was audibly 

crying. Gohlke played the message on his 

speakerphone for all of his staff  to hear. 

“They were like ‘Oh, man. We’ve got to 

step this up,’ ” Gohlke recalls. 

They expanded that single good act into a 

bereavement pool service, which was off ered 

to everyone, not just their current customers. 

Staff ers would hear about people through 

church or fi nd them in the newspaper’s 

obituary section, and they would off er them 

three months of complimentary pool service. 

Grieving widows who lost their husbands 

most often fi nd this service helpful. Gohlke 

estimates that his company is maintaining 

three to fi ve pools a week, free of charge. 

Another simple way the company gives 

back: Roadside assistance. While on the 

road, members of his service team will pull 

over and help stranded motorists any way 

they can. 

Helping comes easy to his staff . 

“This isn’t a Matt Gohlke deal,” he says. 

“I get a lot of credit for things. For our staff , 

it’s the right thing to do ... They don’t think 

anything of it.”
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THIS COMPANY’S BEREAVEMENT POOL 

CARE PROGRAM GIVES WIDOWED POOL 

OWNERS ONE LESS THING TO HANDLE.

Matt Gohlke

President
Gohlke Pools
Denton, Texas

Gohlke received a voicemail message from a mutual 
friend. She was so grateful he had volunteered to clean 

her friend’s pool that she was audibly crying. Gohlke 
played the message for all of his staff to hear. “They 

were like ‘Oh, man. We’ve got to step this up.’ ”





FOSTERING 
DREAMS

SPIRIT OF GIVING

When Scott Waldo thinks about all the 

kids he’s helped over the years — and he 

has more than 400 to choose from — two 

in particular stand out.

There’s the 13-year-old boy who had 

been so brutally abused by his father that 

he needed surgery to avoid a lifelong dis-

ability. Then there was the 15-year-old girl 

who had been sexually abused by her mom’s 

boyfriend. She had attempted suicide. Shy 

at fi rst, she eventually warmed up to Waldo, 

and he set her on a path to success. Today, 

she works full time, has a savings account 

and is set to graduate from Sam Houston 

State University.

Waldo’s foundation, Smiles & Dreams, 

helps young people with troubled pasts to 

see brighter futures, providing them joy 

along the way. 

“It’s humbling to me because it brings 

you back to reality that life isn’t great every-

where, but there’s always an opportunity to 

give back and pay it forward,” says Waldo, 

CEO of Platinum Pools, a PSN Top 50 Builder 

based in Houston. “We can get these kids to 

keep dreaming towards something better 

than what they had.”

The builder began what would become 

a major philanthropic undertaking by 

volunteering at a local shelter for troubled 

youths. He’d treat the residents to dinners 

and shopping excursions. His generosity 

became legendary. 

“Kids would show up and they would 

go, ‘Are you that rich white guy that every-

body talks about in the foster care system?’” 

Waldo says with a laugh. 

But more than clothes, fancy dinners 

and toys, orphans really needed a place 

to call home after they’ve aged out of the 

foster care system. So Waldo built a house 

that accommodates 28 young adults. They 

can live there as long they attend school 

or work, and remain drug-free. Annual golf 

tournaments raise between $85,000 and 

$100,000, which Waldo will match to sup-

port the program.

He remains close to many of the Smiles 

& Dreams graduates, one of whom he’ll walk 

down the aisle on her wedding day. 

There’s also the dog sanctuary. Waldo 

lives part-time in Puerto Rico, where he 

rescues abandoned dogs and sends them 

to no-kill shelters in the U.S. His ultimate 

goal is to someday merge both his philan-

thropic eff orts. He envisions a program in 

which young people without parents care 

for dogs without homes.
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A BUILDER PUTS KIDS FROM TROUBLED 

PASTS ON PATHS TO BRIGHTER FUTURES.

Scott Waldo

CEO
Platinum Pools
Houston

“Kids would show up and they would go, 
‘Are you that rich white guy that everybody 

talks about in the foster care system?’ ”





THE NEED 
TO FEED

SPIRIT OF GIVING

According to scripture, Jesus once fed 

a crowd of 5,000 with fi ve loaves and two 

fi sh. Bryan Banta, president of B&B Pools, 

also is attempting to feed the masses with 

similarly miraculous multiples.

The eff ort started as a way to celebrate 

the Pompano Beach-based pool service 

company’s 30th anniversary. Banta and 

his church sought to help meet South Flor-

ida’s growing demand for food. The church 

had found an organization that managed 

to stretch a dollar enough to fund about 

10 meals — exponentially more than one 

could get at the store.

Seeing how a single dollar could feed 

so many people excited Banta, a former 

fi nancial planner. 

“To me, it’s kind of a return on invest-

ment,” he says. “You can see the output is 

much greater than what you put into it.” 

So Banta embarked on an ambitious 

goal  — to provide 100,000 meals to people 

in need this year. The project got under 

way just months before the COVID-19 pan-

demic would close the economy and send 

people from all walks of life to the nearest 

food banks. 

“It’s interesting to see and hear the sto-

ries about where this food is going,” Banta 

says. “You think it’s [only] going to poor 

people. No, it’s really not. It’s going to people 

that we know.”

This knowledge has taught him a les-

son: “You don’t know the people’s situa-

tions; you don’t know how they’ve been 

aff ected. You don’t know the diffi  culty 

they’re facing.”  

B&B Pools, a PSN Top 50 Service pro-

vider, is engaging its customers in the ef-

fort to provide these meals. The company 

supplies 500 meals for every pool heater, 

variable-speed pump or salt system it in-

stalls. Additionally, every new customer 

equals 500 meals.

“We tried to be strategic about how we 

gave — in other words, what triggered a 

gift,” Banta says. “So we chose the things 

that we knew people wanted.” 

In January, B&B Pools provided more 

than 9,000 meals. At that rate, the compa-

ny would meet or even exceed its goal by 

December. 

But there was a hitch: The church’s 

food partner at the time raised its costs. 

Rather than the 10 meals, a dollar would 

only provide about seven. That put Banta’s 

goal likely out of reach. Fortunately, they 

found a new partner, On Dry Land Out-

reach, which provides 20 meals for every 

dollar donated, eff ectively doubling B&B 

Pools’ impact. 

Banta also expanded ways to involve his 

customers. Now, not only big-ticket items 

spur a donation — the company provides 

100 meals for every cartridge fi lter replace-

ment, too. 

B&B Pools closed out September by sup-

plying 32,600 meals, its best month to date, 

for a total of nearly 119,000 so far this year. 

Banta amended his goal to 150,000 meals 

by year’s end. You can follow their progress 

on Facebook @BBPOOLSINC.
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THIS POOL PRO IS TACKLING HUNGER ONE 
HEATER AND POOL PUMP AT A TIME.

Bryan Banta
President
B&B Pools
Pompany Beach, Fla.

“It’s interesting to see and hear the stories about 
where this food is going,” Banta says. “You think 
it’s [only] going to poor people. No, it’s really not. 

It’s going to people that we know.”
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MAKING A SPLASH 
WITH KIDS

SPIRIT OF GIVING

How many people can claim that they’ve 

donated whole community swimming 

pools? Mark Reed, for one. 

The president of Memphis Pool in Mem-

phis, Tenn., constructed two pools and a 

splash pad, free of charge. One of those proj-

ects was of signifi cant, personal importance. 

French Camp Academy is a faith-based 

school for young people, many from troubled 

backgrounds. Located two hours south of 

Memphis, in French Camp, Miss., the school 

accommodates up to 170 boarding students.

Reed was on the road and just happened 

to stop in one day to see how much the 

school has changed over the years. He got 

to talking with some school offi  cials and 

learned they were planning to build a pool, 

a much-needed amenity where students 

could blow off  steam during the muggy 

Mississippi summer. “Water facilities can 

be kind of a burden in those places — they 

have better things to spend their money on 

so we just kind of adopted them,” says Reed, 

a former French Camp Academy student. 

Reed built a 2,500 square-foot pool with 

a shallow play area, diving board and slide at 

no cost to the school. He continues to support 

the facility with free maintenance chemi-

cals. He also built a similar project for the 

academy’s sister school in Port Gibson, Miss. 

He’s happy to give back to an institution 

that had a positive infl uence on him. 

“They treat the kids with respect and love 

and give them responsibilities,” Reed says. 

“They are building good adults and giving 

them stability they don’t have at home.”

If you go to the Children’s Museum of 

Memphis, you’ll be greeted by the second 

project built and donated by Memphis Pools. 

The colorful splash park spans 7,700 square 

feet and features more than 40 sprayers.

When the museum ran into a fi nancial 

roadblock and it became apparent that it 

couldn’t aff ord to pay for the project, Reed 

forgave the debt. But at least he got some 

advertising out of it: Pop-up tents bear the 

company’s name and logo. 

Children know whom they can thank 

when they’re soaking under sprayers 

during a Tennessee heatwave.
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MARK REED HAS DONATED POOLS AND A 

SPLASH PARK TO GIVE KIDS AND YOUNG 

PEOPLE PLACES TO PLAY.

Mark Reed

President
Memphis Pool
Memphis, Tenn.
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Our reliable inventory allows 
you to have confidence when you 

place an order.

See real time inventory  
in our mobile app and online. 

On our website click on “Showing ALL Items” 
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On our app tap the “Show In-Stock” slider

Please don’t text while driving
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FROM TRAGEDY 
TO TRIUMPH

SPIRIT OF GIVING

By fate or coincidence, Cassie McGovern, 

who had lost her 19-month-old daughter in a 

backyard pool drowning, was serving wings 

and drinks to members of a local IPSSA 

chapter, which met at the restaurant for its 

monthly meetings. She told them her story.

At the time, she had quite a juggle: In 

addition to her job as a waitress, she was 

getting her drowning-prevention organi-

zation, the McGovern Foundation, off  the 

ground. “I would go out and speak and share 

my story,” McGovern recalls. “Being a very, 

very small nonprofi t, I needed all the help 

I could get.”

The pool pros supplied more than a 

sympathetic ear. They gave the waitress a 

trunk-full of water-safety collateral that she 

could disseminate on her speaking circuit. 

Ken Scott, president and owner of Aqua-

Bliss Pools in Deerfi eld Beach, Fla., was so 

moved by McGovern’s story that he commit-

ted to donating a dollar per pool account to 

her drowning-prevention eff orts. Among 

his services, he repairs pool vacuum bags, 

and donates all proceeds from that work to 

the McGovern Foundation. His contribu-

tions have funded swimming lessons for 

50 disadvantaged youths, as well as certi-

fi cations for 10 lifeguards.

“As pool guys, our livelihood depends 

on swimming pools,” says Scott, whose 

company appears in PSN’s Top 50 Pool Ser-

vice ranking. “We should be trying to do 

whatever we can to keep those pools safe.”

McGovern’s story is tragic — and tragi-

cally common. The McGovern household in 

Coral Springs, Fla. was busier than normal 

on Aug. 3, 2009. The eldest daughter was en-

tertaining a friend and Cassie McGovern’s 

husband, Shannon, had a candidate over for 

a job interview. Edna Mae, the youngest of 

the three daughters, was fresh from a nap 

and sitting in her rocking chair with a sippy 

cup. But the next thing Cassie McGovern 

knew, her youngest wasn’t there. 

“[I] came back and she wasn’t where I 

had left her, so I kind of wanted to check 

around the house, put my eyes on her be-

fore I went outside,” McGovern remembers. 

The two other daughters were account-

ed for, but Edna Mae was nowhere to be 

found inside. McGovern then stepped out-

side, expecting to fi nd Edna Mae by the 

swing set. That’s when her husband, Shan-

non, heard her screaming. 

Cassie McGovern found her daughter face 

down in the pool. Shannon took the child 

from Cassie’s arms and began performing 

CPR. His quick actions gave them one more 

week with their daughter in the hospital. 

There were signs of hope in the days 

that followed. Tests showed Edna Mae’s 

organs improving but others revealed de-

clining brain activity. On Sunday, Aug. 9, 

the McGoverns signed the consent forms 

to donate her organs. People are alive today 

thanks to Edna Mae. 

Cassie McGovern never imagined any-

thing like this could happen. The McGov-

erns typically used the pool as a family. 

They’d get in together and leave together, 

always closing the gate when they were 

done swimming for the day. But in the 

hustle and bustle of that day, the gate had 

been left open.

“Our family, we thought we were taking 

every precaution possible,” McGovern says. 

“We thought we were those helicopter par-

ents, and we had the pool fence in place.”

McGovern’s waitressing days are be-

hind her. Today, she’s leading the charge 

full-time to educate families about wa-

ter safety, as the Florida Department of 

Health’s local drowning prevention pro-

gram manager. She continues to work 

closely with Scott, who is a member of 

the Broward County Drowning Preven-

tion Task Force. 

The task force’s initiatives include 

S.P.U.D.: Students Preventing Uninten-

tional Drowning. In the extracurricular 

club, students can earn community service 

hours by raising awareness about water 

safety. Last year, 10 local high schools took 
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A MOTHER WITH A TRAGIC STORY AND A PSN

TOP 50 SERVICE PROVIDER WORK TOGETHER 

TO CURB DROWNING DEATHS IN FLORIDA

Ken Scott

President/owner
AquaBliss Pools 
Deerfield Beach, Fla.
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part in S.P.U.D. The program has since 

expanded to include middle schools. The 

club’s activities are mostly virtual during 

the pandemic.

The program gives teens the oppor-

tunity to teach younger children how to 

stay safe around water. Not only do these 

young messengers set the program apart, 

McTGovern and Scott say, but they increase 

the program’s effectiveness. 

 “There’s a little bit better of a connection 

there when the elementary kids hear from 

high school kids [versus adults],” Scott says. 

The program couldn’t have come at a 

better time. Florida has seen a dramatic 

increase in drowning deaths this year, ac-

cording to Safe Kids Worldwide, with Bro-

ward County leading the state.  

McGovern is grateful for Scott and the 

pool industry’s support. 

“Thankfully, the pool industry has 

backed us and supported us and is really 

invested in the youth,” she says.





Pools of the Pros
What kind of pool do you get when you’ve seen it all? For these three builders, 
the answer is clean and meticulously engineered.  By Rebecca Robledo
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Most of the yard falls within an invisible grid. The 
only exception —  the Ipe deck that appears to float. 
The offset position and a 12-inch cantilever over the 
water enhance the illusion of a floating dock. Above 
right, a set of scuppers at the end of the raised wall 
provide water movement for those across the way.

There’s no bigger testament to the life- 
enhancing qualities of pools and spas than 
a pool professional’s own waterscape. After 
working a full day delivering these prod-
ucts to customers, they come home and 
enjoy their own waterscapes, built to their 
own liking. We thought we’d find out what 
kinds of designs these builders chose for 
their own personal spaces.
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BRIAN CLAFFEY
Vice President
Claffey Pools
Southlake, Texas

Claffey found an old metal fire box, and the inspiration for a backyard 

was born. After adding a 15-foot-tall metal chimney, the fireplace 

became the focal point of the backyard. 

The designer went for a clean but eclectic look, with straight 

lines that mostly follow an invisible grid. 

Two main objectives guided the design of this pool: Preserving 

views from the home, and presenting a softened geometric form. 

This was achieved by keeping structures and furnishing to the 

back of the yard so it wouldn’t block views from the house, and 

incorporating some curves to the mostly linear form. 

BUILDERS
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BUILDERS

DAVID PETERSON

Owner
Watershape Consulting
San Diego

This project had to be built on fairly limited 

space, as part of the yard was allotted to a 

structure that would house spaces dubbed 

the Man Cave and Lady’s Lair.  So Peterson, 

also president and co-founder of Water-

shape University, crafted a “social pool” 

— just large enough to hang out and have 

fun. Measuring 6 feet, 8 inches by 20 feet, 

it maintains a consistent depth of 3½ feet. 

A slot-edge detail frames three sides, 

while a gutter and planter cap the fourth. 

When not in use, the corner spa is hidden 

under water. When activated, cold and hot 

water separate on either side of a channel.

“I didn’t bombard it with a whole bunch 

of bells and whistles,” Peterson says. “Some-

times, the more simple you want it to look, 

the more complicated it is. And I think it 

does make my smaller yard look bigger.”
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Highly Engineered Reinforced CompositesHigh Performance Steel Components 

Composite Wall System Concrete Bottom - No Vinyl

Funtastic - Award Winning Semi On-ground Pools

Uniquely designed and engineered wall and bracing system was created 

to maximize the strength of steel and the technology of the 21st Century, 

using our patented SPERT and Alpha Shield Technology - Unlimited 

Transferable LIFETIME Warranty including Rust Proof Warranty.

Impervious to corrosion and salt generators, the continuous fiber-reinforced 

composite wall system and adjustable steel bracing or non- 

corrosive concrete fill bracing provide unparalleled strength

with an Unlimited Transferable LIFETIME warranty.

Build commercial and residential swimming pools. This system 

uses our patented Fiber-Reinforced Composite wall system and a 

concrete floor to achieve an unparalleled final product. No vinyl liner. 

Coated with our patented Evolution Pool Coating by EcoFinish.
Pre-manufactured pool designs plus simple shapes and 

installation equals inground quality at affordable prices.

Patented, customizable top rail and skirting design.

Affordable Fun - Award Winning In-ground Pools
Simple shapes, installation, pre-manufactured designs,  

at an affordable price.

PATENTED
PATENTED

Advocacy Program

Highly Customized Manufacturer of High Performance

Building Materials for Swimming Pools

Carter Oosterhouse

Builder/TLC, HGTV Star

Lifestyle Expert

“With our new 

OAPP Alpha Evolution Pool, 

we never want to leave our home.”
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Above, a 10-by-10-foot 
sunshelf is finished 
with a mesh-mounted 
natural stone, chosen 
for its durability against 
the scraping of movable 
furniture. Two umbrellas on 
the sunshelf provide plenty 
of shade so users can move 
around — and the bronze 
sleeves provide electrical 
bonding for the pool. Drains 
in the pool were placed 
on the wall, at floor level, 
tucked under the cantilever 
of the stairs. Left, a front 
yard waterfeature continues 
the minimalist thread. 

BUILDERS
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BUILDERS

ROGER JAY

Owner
Island Watershapes
Victoria, B.C., Canada

To work with the Asian theme of the yard 

and complement the farm home, this 

builder enlisted the help of Skip Phillips, 

an occasional partner on Western Canadi-

an projects, to provide one of his signature 

minimalist creations. 

At least as important to Jay as the 

functionality was the appearance. He 

wanted a highly reflective body of water 

with fire accents.

The dark perimeter-overflow pool with 

floating stepping stones seems to have 

fit the bill.

Based on visitor input, that objective 

was achieved, he says. “When you come 

around the corner, people are shocked,” he 

says. “Especially where we live, it’s some-

thing you don’t see much. I don’t think 

there’s one client that we’ve shown the 

pool who didn’t contract with us to build 

their project.”



VERSA

The most compact automatic pool cover system requiring only a 14” motor side 

box length to fit under standard 14" coping. Available for use with cutting-edge 

stainless steel cable or our durable Ultimate™ rope for pools up to 50' long.

Learn more at CoverPools.com/T4
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Above: Wanting the features 
to be larger than standard 
fire bowls, the designers 
chose three 40-inch firepits. 
Left: To get the highly 
reflective look Jay wanted, 
the team chose black glass 
tile and a black aggregate 
finish for the pool interior.

BUILDERS



• Commercial Pools • Residential Pools • Water Parks

• Surge Tanks • Easy to Apply • Become a Certifi ed Installer
• New Epoxy Injector Repair System

866-485-0086    www.aquaguard5000.com

RESURFACE
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2019 UV STABILIZERS
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POOL AND SPA NEWS  
ONLINE DIRECTORY

A groundbreaking new online directory which allows you 

to search for manufacturers, distributors, and products in 

an easy to navigate, visual environment.

See for yourself at www.poolspanews.com

Contact Phil Hernandez at phernandez@hanleywood.com to learn more.



Cantilevered Concrete Coping made easy with the Z Poolform™ SystemCantilevered Concrete Coping made easy with the Z Poolform™ System

SAVE TIME • SAVE MONEY • SUPERIOR RESULTSSAVE TIME • SAVE MONEY • SUPERIOR RESULTS

www.zpoolform.comwww.zpoolform.com (570) 587-3799(570) 587-3799

• REUSABLE • NO BLOWOUTS • NO TIE WIRES

• QUICK AND EASY INSTALL

• COMPATIBLE WITH ALL POOL TYPES AND MANY

AUTO COVER TRACKS

• REUSABLE • NO BLOWOUTS • NO TIE WIRES

• QUICK AND EASY INSTALL

• COMPATIBLE WITH ALL POOL TYPES AND MANY
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info@zpoolform.cominfo@zpoolform.com
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Eclipse VP™ Privacy Fencing by Ultra Aluminum™

strong, architecturally-pleasing, 

welded aluminum

U LT R U M ™  6 0 0 5  A L U M I N U M  A L L O Y  |  E X C L U S I V E  P O W E R C O AT ™  F I N I S H

ULTRAFENCE.COM | 800.656.4420     Ultra and the picket caps logo is a registered trademark of Ultra Aluminum Manufacturing Inc.

Privacy screening in three different designs. An all-aluminum, or 

aluminum+vinyl fence system with a Lifetime Limited Warranty.



P
H

O
T

O
S

 C
O

U
R

T
E

S
Y

 P
U

R
E

S
W

IM

NOVEMBER 9, 2020  /  POOL AND SPA NEWS  /  POOLS OF THE PROS 67

POOLS OF 
THE PROS

SERVICE

Lessons in Beauty

Rich Gallo’s pool turned out to be more than 

a beautiful place to hang out — it’s served as 

an educational tool that never stops providing.

The first lesson came eight years ago, when 

the CEO of PureSwim, based in Valencia, Calif.  

decided to renovate the 1970s pool and backyard. 

He thought he might add renovations to his 

company’s repertoire, so he figured he’d take this 

on as his first project and see how it worked out.

He chose to leave the pool structure intact, 

but tore out the rest of the backyard so he could 

add a backyard kitchen and lush tropical land-

scape. The vessel itself would be refinished. 

“The main thing was the aesthetics of the 

whole yard and changing a really plain, basic 

’70s pool into a tropical paradise,” Gallo says.

He spared no expense on materials, includ-

ing a 2-by-2-inch glass tile and 4-inch-thick 

Cherokee Creek sandstone for the deck. Other 

features included colored and regular LED lights 

for the pool and landscape, and outdoor kitchen, 

misting system, and high-tech subterranean 

audio system with subwoofers and six speakers 

strategically hidden throughout the yard.

A service professional’s pool offers nonstop 
enjoyment and education. 

By Rebecca Robledo



POOLS OF 
THE PROS

68 POOLS OF THE PROS  /  POOL AND SPA NEWS  / NOVEMBER 9, 2020

SERVICE

The backyard was just what he wanted. 

As for the experience of contracting his 

own pool ... It was intense. 

“I got to be both the contractor and the 

homeowner at the same time, which was 

actually very maddening,” he says. “I felt 

like a split personality. I’d yell at myself, 

‘Hey, why isn’t this done?’ ‘I don’t know — 

I’ve got other jobs.’ ‘That’s not good enough. 

You’ve got somebody else coming tomorrow 

at 7:00. It’s got to be done before that.’

“The next thing you know, it’s 11:00, 

and you’re out there digging a trench for 

three hours.”

In addition to learning about the cus-

tomer experience, he came to find out that 

renovations wouldn’t fit in his business 

model. “There are too many unknown ob-

stacles,” he says. “There’s great money in 

the service industry, and I think I can do 

just as well with a lot fewer headaches.”

LONG-TERM EDUCATION

But Gallo benefits from the ongoing edu-

cation his pool brings. He set it up with 

various types of water-quality equipment, 
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including an ozone system, UV, ionization, 

a descaling water softener, ORP/pH sys-

tem, a hydrogen ion system and one or two 

other brand-new products being tested. 

“We really wanted to take advantage 

and use the pool to test products and see 

how they really work before we recom-

mend and sell them to clients,” Gallo says.

He not only tests individual prod-

ucts, but also observes to see which are 

compatible with the others, so he knows 

what should and should not be included 

in packages he sells to clients.

Additionally, he installed a portable 

hot tub, even though an inground spa 

came with the pool. The hot tub is also 

used to test products, and it’s valved to 

empty into and draws water from the in-

ground spa. “The one downside to having 

a hot tub is that you should drain them 

more often than people do,” Gallo says. “So 

we can drain that hot tub into the pool and 

then fill it with the hot, ozonated water 

from the inground spa.”

SERVICE



Celebrating 56 Years
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DESIGNS

Each year, our sister publication, Aquatics International,  
recognizes the most beautiful, well-designed commercial 

pools and aquatics spaces, from competition pools to 
family aquatics centers to waterparks. Check out a 

sampling of this year’s honorees. 

2020

BY REBECCA ROBLEDO

Honoring the 
best of the best 

in commercial 
facilities 

Aldergrove Credit Union Community Centre 
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n addition to engaging visitors of all 

ages and interests, the team designed 

this venue so different sections could 

have their own opening and closing dates. 

Under a wooden canopy sit a life-

style pool, hot tub, and 25-meter compe-

tition pool with 1- and 3-meter diving. 

The cantilevered roof allows guests to 

maintain a connection with the out-

doors while enjoying shelter and some 

amenities for warmth. A subtle detail 

helps this section blend with its envi-

rons: Rods supporting the canopy are 

slightly angled to match the natural 

shape of evergreen trees in the distance. 

Several technologies keep this area 

comfortable most of the year: A solar 

system; infrared heat lamps;  a system 

to recover energy produced from cool-

ing the skating-arena ice; and in-deck 

radiant heating.

Removable fencing divides this area 

from the rest of the center so it can oper-

ate independently during winter. A sep-

arate entrance here helps with this goal. 

A current channel, wave pool and 

splash pad broaden the center’s appeal. 

A play structure includes four slides, 

dumping bucket and interactive fea-

tures. An additional slide tower boasts 

two tube slides and one body slide.

The team wanted a cheerful circus 

theme, so the play structure features 

big-top tent elements, a ringmaster and 

popcorn for the dumping feature. Bold 

and bright hues support the theme. 

The rods supporting the overhanging 

roof were inspired by ropes that prop 

a circus tent.

The facility’s open concept causes the 

sound to dissipate, softening noise that 

otherwise could distract training athletes.

LANGLEY, B.C., CANADA

Architect: HDR Architecture Associates

Aquatic Designer/Consultant: Water 

Technology Inc.

Pool Builder: Master Pools Calgary

General Contractor: Graham

Structural Engineering: The Krahn Group

MEP: Rocky Point Engineering

Aldergrove Credit Union Community Centre
LEISURE POOL/FAMILY AQUATICS CENTER
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INTRODUCING

NEW!

*Actual white shades will vary upon pool interior colors

Color Options*

Classic CoolWarm
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T
he operators of this hotel sought to ex-

pand the selection of aquatics ameni-

ties with a multi-feature resort pool area 

for grownups. This would complement 

the existing pools, which were tailored 

to children and families.

The new adult playground includes 

multiple pools to accommodate upscale 

lounging, entertainment and other ac-

tivities. The main pool, adjacent to the 

hotel’s trademark guitar tower, features 

rental cabanas and a stage for perfor-

mances. The VIP pool brings the water 

directly to first-floor suites, where guests 

can step outside and onto their own 

sunshelf. The Bora Bora section includes 

fully equipped, rental bungalows that 

appear to float on the water. Boardwalks 

provide access. A series of waterfalls con-

nect this area with the main pool deck. 

The 2.4-acre recreation lake, set at 

the outer perimeter of the watery net-

work, features a sandy beach and pro-

vides space for kayaking, paddle board-

ing and other surface craft activities. 

Well water supplements municipal wa-

ter in the lake, and a disc filtration tech-

nology handles the roughly 4 million 

gallons, the first application of its kind 

in the U.S. The 8-foot-deep lake was built 

using a concrete shell and reinforced 

polyethylene liner. The concrete covers 

the first 4 to 5 feet of depth, then the liner 

sits over earth at the lower depths. This 

system kept the feature within budget.

Tropical styling imparts a tranquil, 

natural vibe by day. All is brought to life 

at night with special lighting to enhance 

special events. Some of the cabanas were 

fashioned after traditional Seminole 

thatched-roof chickees as a tribute to 

the local tribe. 

HOLLYWOOD, FLA.

Architect: Klai Juba Wald  

Architecture + Interiors

Aquatic Designer/Consultant: Cloward H
2
O

Landscape Architect: EDSA

Pool/Spa/Waterfeature Contractors: 

BrightView (inground pools); Rock Star Pools 

& Waterfalls (aboveground pools); Redman 

Builders (aboveground pools)

Builder/General Contractor: Suffolk Yates, 

a Joint Venture 

Seminole Hard Rock Hotel &  
Casino Hollywood HOTEL/RESORT
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T
he private island owned by Royal 

Caribbean Cruise Line has earned an-

other recognition with this attraction 

for older children and teens, adventure 

seekers and families.

Complementing existing attrac-

tions for young children and adults, the 

500,000-square foot Thrill Waterpark takes 

its helm at the center of the ever-expand-

ing destination, where ships dock for a 

day-long visit. 

Thirteen water slides are split be-

tween two towers. The Family Tower fea-

tures multi-person raft rides and a four-

lane mat racer. It connects to a plunge 

pool, while a conveyor belt carries used 

innertubes back to the top. The Adven-

turer’s Tower includes the 135-foot-tall 

Daredevil’s Peak — said to be the tallest 

water slide in North America — along 

with six other slides.

The Caribbean’s largest wave pool 

features a zero-depth entry and inter-

active spray features. Adventure Pool 

provides a destination for younger ex-

plorers, who can climb an over-water 

rock wall and challenge themselves to 

an obstacle course.

Daredevil’s Peak was meant to be 

seen from miles offshore, so cladding 

around the slide boasts vibrant colors. 

Working within the Royal Caribbe-

an palette, designers gave each slide 

its own hue to distinguish it from its 

neighbors. Caribbean theming on the 

wave pool includes starfish, seashells 

and water-droplet shapes.

Building on a private island pre-

sented its challenges. For instance, the 

island has no lodging, so construction 

crews and materials had to be shipped 

in daily.

LITTLE STIRRUP, BAHAMAS

Architect: HKS

Aquatic Designer: Martin Aquatic Design  

& Engineering

Builder: Bahamas Environmental Group

MEP: Jacobs Engineering

Royal Caribbean’s Perfect Day at 
CocoCay Thrill Waterpark WATERPARK
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DON’T LET

LEAKS 
SLOW YOU DOWN

FIND 
From industry standard Anderson 
pressure testing equipment 
to sophisticated electronics, 
Anderson Manufacturing has the 
equipment and resources that 
will help you find leaks no matter 
where they may be hiding.

FIX 
The full range of Leakmaster 
repair supplies is designed to 
address any type of leak on any 
pool surface. These versatile 
and flexible repair solutions 
enable you to satisfy customer 
requirements with a repair you 
can be proud of.

PREVENT 
Winterize pools confidently and 
efficiently without draining water 
with Winter Duck Plugs and the  
Big Blue Blower. This proven 
system for no-drain winterizing 
protects plumbing lines from 
freeze damage during even the 
toughest of winters.

.

TRUSTED BY EXPERTS FOR OVER 30 YEARS.
www.leaktools.com | (800) 348-1316

LEAK DETECTION TRAINING 
Classroom and hands-on learning in a brand new, indoor facility.

NEW!

.
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his center may have been 20 years 

in the making, but it was well worth 

the wait. 

Funded by the City of Dublin, Calif., 

to provide a regional draw, it changed 

back and forth in scope over the two 

decades, but the more ambitious plans 

won out, yielding a 31,000 -square-foot 

complex that serves everyone from 

small children to serious athletes. By 

integrating the aquatics facility into a 

larger community park that includes 

an outdoor amphitheater, the team 

positioned it to draw more traffic. 

The building’s striking wave de-

sign provides a preview of the beach 

theme inside and on the outdoor pools. 

A translucent ethylene tetrafluoroeth-

ylene roof not only helps create the 

glowing effect when viewed from out-

side at night, but the lightweight ma-

terial also allows 95% of light into the 

building without the need for columns 

to support the structure.

Three swimming pools and six wa-

ter slides can be found on the property. 

Inside, a 25-yard warm-water teaching 

pool has six lanes, an accessible ramp 

and a peninsula for easier movement. 

The outdoor competition pool measures 

25 meter by 25 yards, has 11 lanes, and 

also features a peninsula to separate 

shallow water from deep. An activity 

pool has 4,945 square feet of shallow 

water, a large interactive aquatic play 

structure, and water play features. The 

water slide complex boasts six slides 

— enough to provide an exciting wa-

terpark experience without typical 

waterpark fees.

Energy-efficient equipment and solar 

energy help reduce operating expenses.

DUBLIN, CALIF.

Architect: DAHLIN Group

Aquatic Designer/Consultant:  

Aquatic Design Group

Emerald Glen Recreation  
and Aquatic Complex LEISURE POOL/FAMILY AQUATICS CENTER
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amed in humorous tribute to the 

nearby Smoky Mountains on the 

Tennesse/North Carolina border, this 

property is said to be the largest new 

waterpark in the country in 2020, mea-

suring 2.18 million square feet.

The scale of its features is fitting: The 

wave pool measures 35,000 square feet 

and produces crests up to 6 feet high, 

while an adventure river featuring wave 

action and fast-moving water occupies 

approximately 24,000 square feet. A dou-

ble surf simulator and double-laned in-

flatable obstacle course pool provide yet 

more adventurous options.

The property includes areas for small 

children who aspire to become daring 

adults, with miniature versions of the 

“big kid” slides. Boomer’s Bay features a 

mini tornado, child-sized wall ride and 

twisting slides with translucent light 

effects, while Mini Mayhem is styled 

after the grown-up sized Blue Mountain 

Mayhem. A multi-level play structure 

with water bucket and water slides en-

gages smaller children.

A flat-water cabana pool accommo-

dates those looking for a more low-key, 

relaxing experience.

Designers referred to the aesthetics 

of this waterpark as “mountain mod-

ern,” a combination of a natural ele-

ments with modern flare, as a tribute 

to both the renowned mountain range 

and the advanced technologies utilized.

This attraction is projected to attract 

100,000 new visitors to the area, with an 

annual attendance of 400,000.

SEVIERVILLE, TENN.

Architect: ADCI

Aquatic Designer/Consultant:  

Aquatic Development Group

Landscape Architect/General Contractor: 

Aquatic Development Group

Pool/Spa/Waterfeature Contractor: 

Aquatic Development Group

Soaky Mountain WATERPARK
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Int’l Pool | Spa | Patio Expo Exhibitors Marketplace

BY PSN STAFF

Details on products of exhibitors at the PSP Expo are based 

on materials provided by the manufacturers.

Ariel by Solar-Breeze

Product: Ariel by Solar-Breeze
Features:Manufactured for enhanced reliability and im-
proved experience, the Ariel pool robot collects debris 
from the surface of the pool, using sensors that detect 
obstructions. Ariel efficiently skims the surface to con-
tinuously remove up to 95% of dirt, leaves, pollen, dust, 
hair, oil and more before the debris sinks to the bottom.
Contact: solar-breeze.com

Blue Square Mfg.

Product: Vivid 360
Features:Vivid360 plug kits allows new lighting to be 
installed using existing lighting cable — eliminating the 
need to pull new cable and simplifying installation. A 
light now can be replaced in minutes instead of hours, 
saving valuable time. Vivid 360 comes in a multi-col-
ored LED option or solid white or blue.  
Contact: bluesquaremfg.com

Basecrete Technologies LLC

Product: Basecrete Flexible Waterpoof Bondcoat
Features: Basecrete is an all-in-one waterproofing 
membrane and bondcoat made of a proprietary blend of 
polymers and specialized content. It remains flexible to 
absorb movement in the underlying concrete structure. 
With its range of applications, Basecrete is formulated 
to protect or repair any concrete structure. 
Contact: basecreteusa.com

Carvin Pool Equipment

Product: State of the Art Resin Aboveground Pools
Features:With a modern design, 3D wall effects 
and latest technology, these new pools stand out for 
exemplary quality with easy and fast installation, say 
company officials. 
Contact: carvinpool.com
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CMP

Product: DEL AOP
Features: CMP’s two new DEL AOP models are updated 
systems that are simple to install, operate and service. 
These systems can also lower overall chemical use to 
help beat the chlorine stock outs. 
Contact: c-m-p.com

Evosus Software

Product: LOU cloud business software 
Features: LOU includes everything pool and spa busi-
nesses need: Retail/POS, service scheduling, routing, 
work orders, multi-site inventory tracking, financials, 
reporting, phone and email support. 
Contact: evosus.com/lou

Core Covers

Product:WeatherShield Spa Covers
Features:WeatherShield is a fabric alternative to vinyl 
that is lighter, environmentally conscious, and durable.It 
reduces the weight of a cover by 25% and is designed 
for easy maintenance. 
Contact: corecovers.com

Gecko Alliance

Product:Maelstrom Pumps
Features: New for 2021: Maelstrom pumps are built to 
last with the ultimate materials and a brand-new Gecko 
custom made motor. 
Contact: geckopumps.com

Cover Valet

Product: Shade 
Features: The SHADE 10′ Cantilever Umbrella features 
Sunbrella canvas, an aluminum oval frame with 360-de-
gree travel, stainless steel hardware, retractable 
wheels, and extra fabric sewn on the canopy.
Contact: covervalet.com/shade

Jilin Test Bio-Electron

Product: Pool & Spa Test Strips 7 in 1
Features: Test strips for pool, spa, hot tub water testing 
Contact: runbotest.com

  PSP EXPO MARKETPLACE



Meet Voyage Decking. 

It’s a mineral-based composite deck board that provides 

34% or greater surface traction than other leading brands 

of composite decking.* It’s warranted for water and ground 

contact, so go ahead—use it for pools, hot tubs or near 

the lakeshore. 

Deckorators.com/Voyage

*Capped composite decking boards tested by an independent third-party lab in wet 
conditions under the AS/NXS 4586-2013 standard; decking board were tested on 
9/24/18-9/25/18.

DIVE IN!

Costa Khaya Mesa

Sierra Tundra

VIRTUAL EDITION
NOVEMBER 11-13 
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King Technology

Product: FROG @ease
Features: this sanitizing system for hot tubs uses min-
erals and a unique chlorine that is self-regulating; users 
benefit from up to 75% less chlorine, shocking only 
once a month and no cyanuric acid  
Contact: frogatease.com

LaMotte Co.

Product: ColorQ 2x PRO 7 Kit
Features: eliminates the need to visually determine 
slight color variations using an innovative dual-optic 
design with wider path-length; packaged in a compact 
carrying case for on-site testing.  
Contact: lamotte.com
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PHOTOMETER

*PoolLab tests: Chlorine, pH, 

Alkalinity, CYA, Active Oxygen (MPS), 

Bromine, Chlorine-Dioxide, Ozone, 

Hyd. Peroxide, Calcium Hardness, 

Total Hardness; PHMB and Urea.

13 Parameters*

bluetooth

quick and reliable

app and software

free Cloud sync.

IP68 waterproof

exchangeable vial

Tire
d o

f 

 g
uessin

g?

Start knowing...

Start to know about your pool water quality by using the highly accurate 

PoolLab 1.0® Photometer, which tests 13 parameters, including Chlorine 

(free/combined/total), pH, Alkalinity, Cyanuric Acid and 9 more!

Wireless Bluetooth® connection to your smartphone, tablet, laptop and 

computer, all synchronized via the free PoolLab® cloud.

Create dosage recommendations, based on your individual water 

treatment chemicals. Report and compare test results by just a click.

Even Langelier Index calculation is just a click away.

More than
55.000 sold

rec. sales price: 

US 199 $

now available on amazon!  

www.poollab.org  www.water-id.com



Ledge Lounger

Product: Ledge Lounger Signature Slide 
Features: Designed for water depths of 0-12 inches, 
the Signature Slide provides a great opportunity for 
uninterrupted play on the pool’s ledge. The smooth 
slide area, slip resistant steps and rounded edges 
create a safe space for hours of summer fun while 
adults relax nearby. 
Contact: ledgeloungers.com

Lyon Financial

Product: Signature Pool Loans
Features: Since 1979, Lyon Financial has worked as a 
specialist in pool financing solutions. They offer terms 
up to 20 years, no consulting fees, no prepayment pen-
alties, no dealer fees, and low, fixed rates. Unlike many 
banks and credit unions, their experience is unique to 
swimming pools, not just any type of loan.   
Contact: lyonfinancial.net
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Meridian Tile

Product: Custom Waterline Tile
Features:Meridian Tile specializes in creating 
custom and unique swimming pool tile.   
Contact: custompooltile.com

Natural Chemistry

Product: Spa Phosphate Remover
Features: Natural Chemistry’s Spa Phosphate Remover 
can help protect spa equipment from the damaging 
effects of calcium phosphate scale. This product can be 
used to quickly reduce existing high levels of phosphate 
or it can be used as a weekly treatment to maintain low 
levels of phosphate in spa water.  
Contact: naturalchemistry.com

  PSP EXPO MARKETPLACE

The Pool & Spa Association designed to benefit you, your
business and your industry.

Dedicated to Improving Your Business
• NO MANDATORY MONTHLY MEETINGS

• AFFORDABLE GENERAL LIABILITY INSURANCE

The Pool & Spa Association designed to benefit you, your
business and your industry.

Dedicated to Improving Your Business
• NO MANDATORY MONTHLY MEETINGS

• AFFORDABLE GENERAL LIABILITY INSURANCE

Toll Free (855) 91-ASAPP (27277)

Join today at www.ASAPPonline.com

Proudling serving the following states: AZ, CA, CO, CT, FL, GA, HI, ID, IL, IN, KS,
MA, MD, MI, MN, MT, NC, NJ, NM, NV, OH, OK, OR, PA, SC, SD, TN, TX, UT, VA, WA & WY



ATTRACTIVE. MODERN.

ROBUST.
www.carvinpool.com



QDI Surfaces

Product: Valley White Porcelain Paver
Features: A striking white color in the popular 24-by-
36-inch size, the Valley White Porcelain Paver is 
resistant to stains, scratches, chemicals, extreme 
temperatures and UV exposure. It’s maintenance free 
(no sealing needed) and is perfect for outdoor use due to 
its anti-slip surface.  
Contact: qdisurfaces.com

RB Pool & Spa Software

Product: Smart Pay
Features: RB Smart Pay is a payment system that 
is fully integrated into the RB Pool and Spa business 
software to make payments easy and more profitable.   
Now software, payment and terminals are all in one 
place, and payments can be taken anywhere with Wi-Fi 
hardware.    
Contact: rbpoolandspa.com
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®®

DESIGNED, ENGINEERED 

AND ASSEMBLED IN THE USA

VIRTUAL EDITION
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Pool & Spa 

Waterproofing 

& Restoration 

Systems

www.miracote.com  •  West Coast: 310.631.6594  •  Central: 210-888-0449  •  East Coast: 908.245.2808

The industry ’s  f i rs t ,  and 

only  comprehensive 

waterproof ing system 

for  pools  and spas. 

Mul t ip le  components 

are  engineered to  work 

together,  and prov ide 

last ing per formance 

in  the most  cr i t ica l 

appl icat ions.

L E A R N  M O R E !

Mortar Bed 2000Pool PlasterBC ProMembrane CAqua-Blok XL

Dynamic 

Systems

Approach
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Century, a Regal Brand

Product: VGreen 165 Variable Speed Motor
Features: The VGreen 165 is a durable energy-efficient 
replacement pool pump motor known for its ease of 
installation and premium energy savings of up to 80 
percent versus a single speed motor, per maker.  
Contact: pool-motors.com

Tara Liners & Safety Covers

Product: Tara Visualization Tool
Features: Tara’s new visualization tool will allow home-
owners to choose several pool shapes and then custom-
ize them with different liner patterns, safety covers and 
pool deck finishes. 
Contact: taraliners.com

Sigura Water

Product: CCH Elite
Features: The CCH Elite feeder is a patented high 
capacity erosion feeder that is compact and lightweight 
with a modular design  
Contact: sigurawater.com

Taylor Technologies

Product: Taylor’s PRO 7 Test Strips
Features: Taylor’s PRO 7 test strips include the free 
sureTREAT phone app. Simply enter your test strip re-
sults into the sureTREAT mobile app to receive precise 
treatment dosages within seconds. 
Contact: taylortechnologies.com

Speck Pumps — Pool Products

Product: BADU SwimJet Systems 
Features: The in-the-wall BADU SwimJet Systems now 
come with new LED touch buttons; redesigned control 
box with new digital circuit boards come with built-in 
Wi-Fi to connect to the BADU Connect App.  
Contact: usa.speck-pumps.com

Technidea Corp.

Product: ZIPLEVELPRO-2000 High Precision Altimeter
Features:  ZIPLEVEL is a pressurized level that lets 
users truly work alone with paper-thin precision over 
unlimited ranges without line-of-sight, distance error, 
factory calibration or math 
Contact: ziplevel.com
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BACK TO LIFE

®-•k��-u-wæ k-% kUGOæUwG æO�æ �®UwG∞ •ÇÇk∞ � ∞•�∞

The Vivid 360 Replacement LED delivers more reliable,

colorful and vivid lighting replacements than ever before.

Pool, spa and nicheless light replacements

Available in solid white, solid blue or multi-color

See why in industry calls Vivid360 “the most reliable,

service-friendly replacement LED on the market”

The Vivid 360 Replacement LED delivers more reliable,

colorful and vivid lighting replacements than ever before.

Pool, spa and nicheless light replacements

Available in solid white, solid blue or multi-color

See why in industry calls Vivid360 “the most reliable,

service-friendly replacement LED on the market”
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Parts
byAllied

We've got it all!

Your one stop source for
control systems, keypads, pumps, jets,
accessories and replacement parts

for spas and hot tubs.
.

www.spaparts.com

7215 Bermuda Road, Las Vegas, NV 89119-4304
info@spaparts.com   1.800.237.9937

Exclusively for the professionals of the warm water industry.



Thursday Pools 

Product:  Sunken Living Area Fiberglass Pool
Features: The unique Sunken Living Area is com-
pletely integrated into the fiberglass pool, making it 
easy to install. It’s available in a round shape and can 
be ordered with in-pool options. 
Contact: thursdaypools.com

Ultralift Cover Lifter Systems 

Product:Ultralift Freemount System 
Features: This unique undermount system is the first of its 
kind, say company officials. There’s no need to drill into the spa 
cabinet, and it works with Ultralift’s Standard, Hydraulic and 
Visionlift Boomerang cover lifter systems  
Contact: ultrapoolandspa.com

  PSP EXPO MARKETPLACE

Universal Forest Deckorators

Product: Voyage Composite Decking
Features:Voyage varied-plank decking 
brings the interior design trend of mixing 
widths of hardwood flooring to outdoor 
living. The mineral-based composite 
(MBC) decking offers superior surface 
traction and resistance to water.
Contact: deckorators.com

WATERCO USA

Product:Multicyclone Cyclonic 
Powered Filtration
Features: This filter spins out debris 
down to 5 microns and is ideal for new 
and existing installations. It works with all 
equipment brands and extends media fil-
ter cleaning cycles by at least four times
Contact: waterco.us



Waters Choice

Product: Pure Enzymes for SWIM Spas
Features: No complicated water mainte-
nance routine — just add one 12-ounce. 
Pure Enzymes for SWIM Spas once a 
month to help balance pH and alkalinity, 
and minimal sanitizer use.   
Contact: waterschoice.com

Weatherdeck Patio Umbrella Stands

Product:Weatherdeck Patio  
Umbrella Stand
Features: This inground umbrella stand 
is made of anodized aluminum and 
designed for permanent installation in 
concrete. The stand accommodates any 
patio umbrella pole up to 1¾ inches.  
Contact: patiostands.com

Z Poolform

Product: Z Poolform
Features: Designed to form cantilevered 
concrete pool coping; made from rigid 
PVC and engineered for use with gunite, 
fiberglass, and vinyl liner pools;  allows 
for large selection of edge profiles and 
textures 
Contact: concretecountertopsolutions.com

The PSP Expo virtual exhibit hall will be open 

Nov. 11-13, from 10 a.m.-6 p.m. EST. Attendees 

must register at poolspapatio.com for access to 

exhibitors, education and more. 



The Pool & Hot Tub Industry’s  
Premier Educator

CONSTRUCTION  |  ENGINEERING  |  DESIGN  |  COLOR  |  BUSINESS  |  ARCHITECTURE 

®

GENESIS® a company of the Pool & Hot Tub Alliance

GENESIS is accredited by the International 
Association for Continuing Education and Training 
(IACET) and is accredited to issue the IACET CEU.

www.genesisuniversity.org 

lisa@genesis3.com

•• Aquamatic CoverAquamatic Cover
SystemsSystems

•• AquaStarAquaStar

• Aquavations• Aquavations

•• Aquron CorporationAquron Corporation

• ASA• ASA

•• BasecreteBasecrete
TechnologiesTechnologies

• CES• CES

• ClearWater Tech• ClearWater Tech

• CMP• CMP

• Current Systems• Current Systems

• Flexcrete• Flexcrete

• Fluidra• Fluidra

• Latham• Latham

• Lunada Bay Tile• Lunada Bay Tile

• Master Pools Guild• Master Pools Guild

• Miracote• Miracote

• Murrine Mosaics• Murrine Mosaics

• PAL Lighting• PAL Lighting

• Pebble Technology• Pebble Technology

• Pentair• Pentair

• Pleatco• Pleatco

•• PPool and Spa Newsool and Spa News

• Pool Chasers• Pool Chasers

• RMS Media Group• RMS Media Group

• S.R. Smith• S.R. Smith

•• A&A ManufacturingA&A ManufacturingA&A Manufacturing

•• AQUA MagazineAQUA MagazineAQUA Magazine

• AquaCal/AutoPilot• AquaCal/AutoPilotAquaCal/AutoPilot• AquaCal/AutoPilot • AquaCal/AutoPilot • AquaCal/AutoPilot 

• • International Pool | International Pool | International Pool | 
Spa | Patio Expo Spa | Patio Expo Spa | Patio Expo 

• Island Stone • Island Stone • Island Stone 

GENESIS offers the industry’s  GENESIS offers the industry’s  

premier education, designed to increase  premier education, designed to increase  

your business and expertise. Taught by experts, our courses  your business and expertise. Taught by experts, our courses  

provide hands-on training, built on code compliance. Learn how provide hands-on training, built on code compliance. Learn how 

GENESIS can elevate your business at  GENESIS can elevate your business at  

www.genesisuniversity.org.www.genesisuniversity.org.

Join GENESIS at these  
upcoming 2020 - 2021 Events
Virtual Training
October
• NEW! E245: Codes, Standards and Ordinances | 6 hours | 0.6 IACET CEUs

• NEW! D280: History of Pools and Water Features | 16 hours | 1.2 IACET CEUs

November
C201: GENESIS CONSTRUCTION SCHOOL: Concrete Pools | 20 hours | 

1.6 IACET CEUs 

D211: Elements of Design | 16 hours | 1.6 IACET CEUs

December
D231: Color Theory and Its Application | 16 hours | 1.2 IACET CEUs 

Find dates and registration information for GENESIS 
Virtual Training at www.genesisuniversity.org

Mid America Pool, Spa and Outdoor Living Show 
January 11-14 | Indianapolis, Indiana

The Pool & Spa Show 
January 25 - 28 | Atlantic City, New Jersey

Southeast Pool & Spa Show 
February 1 - 3 | Nashville, Tennessee

Southwest Pool & Spa Show 
February 2 - 6 | Dallas, Texas

Everything Under The Sun Expo 
February 17 - 20 | Orlando, Florida

““ ””Scott Miller, Cristallo Pool/Backyard Scott Miller, Cristallo Pool/Backyard 

Concepts by Pool DoctorConcepts by Pool Doctor

ThThe virtual D204: 3D Modelling + 

““
virtualThe virtual D204: 3D Modelling + 

““
D204: 3D Modelling +

PPresentation Graphics class was great. 

““
esentationPresentation Graphics class was great. 

““
Graphics class was great.

JJason was excellent and really insightful.  

““
nJason was excellent and really insightful.  

“
was excellent and really insightful.Jason was excellent and really insightful.  

””
I’m lookingI’m looking forward to taking all of the “ forward to taking all of the

GENESIS courses and getting SWD certifiedGENESIS courses and getting SWD certified.

””

GENESIS is sponsored by the 
following industry leaders:
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For a free 152 page catalog Call 1-800-863-5800, 

Fax 1-800-863-5900, e-mail: sales@poolgasket.com

Order Online!
www.poolgasket.com

ATTENTION
Dealers & Service Firms

Do You Use Gaskets, 

O-rings & Service Parts?

Save big by bypassing 

your distributor and 

buying factory direct!

BUY FACTORY DIRECT AND 

CUT OUT THE MIDDLEMAN

SSC
POOL GASKET
AND SEAL CO.
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• Fully cleans
   like new
• Saves water
   & electricity

S ti e

AQUA • COM

CLEANING DEVICES!
#1 SPA & POOL FILTER

• Saves time• Saves time

Ph: 941-922-7786
Fax: 941-922-2439
www.aquacomb.com

16x32-$512     18x36-$648     20x40-$800

FOR INFORMATION 

on how to be a part of the next 

POOL AND SPA NEWS
special advertising section, contact 

Phillip Hernandez at 
phernandez@hanleywood.com

202-736-3381

>> POSITION AVAILABLE >> POSITION AVAILABLE

FULL TIME INGROUND SALES POSITION
must have some swimming pool knowledge and 
SALES experience.
• CAD/design a HUGE plus. 
• Salary plus bonus/commissions - $100K 

potential.
• Signing bonus or relocation reimbursement 

possible for the right applicant.
• Benefi ts include health, vac/sick days, life 

insurance coverage, 401K , company vehicle 
and work attire. 

Please email resumes to 
tara@risingsunpools.com or call 
919-851-9700 and ask for Mike or Tara

DESIGNERS • SUPERINTENDENTS • GMS

With offi ces across the country, high lead fl ow, 
unmatched incentives, national training programs, 
exclusive equipment & discounts, and unique 
advancement & ownership opportunities, Blue 
Haven is the place for motivated, experienced 
pool pro’s. See list of U.S. offi ces, and apply at 
(confi dential) www.bluehaven.com

TERRITORY MANAGERS NEEDED
Stellar Sales has an immediate opening for a 
territory manager for the Houston market. Must 
be self-motivated with a positive attitude and 
a strong work ethic. Salary + bonuses and 
expenses included. Travel essential. Email resume 
to jpittman@stellarsales.net.

SERVICE FLEET MANAGER WANTED
30 year old established pool company in the 
Augusta, Georgia market is looking for the best 
service fl eet manager in the country.  Send your 
resume and cover letter explaining why you are the 
best, and what it will take to make you a part of 
our team to PeachtreePools@gmail.com. 

>> POSITION AVAILABLE

>> FOR SALE

SWIM-CRETE ALUMINUM POOL FORMS 
Swim Crete’s deluxe package gives you the ability 
to pour rectangles, free forms, full length steps, 
spas. Less than 200 pours on these forms. Original 
invoice was $102,000 for the complete package.
Asking $30K O.B.O. Contact Bob@508.989.3931
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Advertiser Phone WebSite Page #

A & B Brush 626.303.8856 abbrush.com 6 

American Spa & Pool Pros 855.912.7277 ASAPPonline.com 94 

Anderson Manufacturing 800.348.1316 leaktools.com 79 

Aqua Comb / Mi-Way 941.922.7786 aquacomb.com 103 

Aqua Creek Products 888.687.3552 aquacreek.com 63 

Aqua-Rex 877.640.2170 aqua-rex.com 14 

Aquamatic Cover Systems 800.262.4044 aquamatic.com 23 

Aquatic Technologies Group LLC 866.485.0086 aquaguard5000.com 63 

Artistry In Mosaics 877.777.1393 ArtistryInMosaics.com 36 

Bel Aqua Pool Supply 914.235.2200  |  717.689.3314 bel-aqua.com 49 

Blue Square 480.612.6880 bluesquaremfg.com 30, 99 

Blue White Industries 714.893.8529 blue-white.com 19 

Bullfrog Spas bullfrogspas.com/dealerships 33 

Capo Industries 800.263.8250 capoindustries.com 16 

Carvin Pool Equipment carvinpool.com 95 

CMP c-m-p.com/AOP Inside Front Cover

Cover Care 866.639.5045 covercare.net  |  CoverCare.net/Locations 90 

Cover-Pools CoverPools.com/T4 61 

Crystal Clear Pool & Spa 800.263.8250 Eclipse3.com 92 

Current Systems 805.339.9292  |  954.889.0311 riverflowpumps.com 29 

Deckorators Deckorators.com/Voyage 89 

Family Fun 330.875.1444 familyfunpools.com 69 

Finlandia Sauna 800.354.3342 finlandiasauna.com 71 

Fix A Leak fixaleak.com 103 

FlowRider 619.241.2517 FlowRider.com/edge 31 

Fluidra FluidraUSA.com  |  JANDY.com 3 

Genesis genesisuniversity.org 102 

Great American Waterfall Company 888.683.0042 gawcinc.com 34 

Hammerhead Patented Performance 866.887.7983 hammerheadvac.com 45 

Haviland Pool and Spa Products havilandusa.com/products-services 15 

Hayward Pool Products hayward.com/regulations 53 

HFS Financial Services 877.255.1730 HFSFIN.com/PSN 10-11

Home Port Computer, Inc. 866.275.0547 homeportcomputer.com 43 

Homestead Pool Products/Central Distribution 800.362.0460 103 

Imperial Pools 800.444.9977 imperialpools.com  |  saratogaspas.com  |  thevinylworks.com 25

Jack’s Magic Products, Inc. 800.348.1656 jacksmagic.com 101

King Technology, Inc. FROGBOOTH.com Belly Band 

King Technology, Inc. noCYA.com 35 

Kokido Development kokido.com 93 

LaMotte Company lamotte.com/pool 32 

Latham Pool Products, Inc. 800.833.3800 coverstar.com 21 

Lyon Financial 877.754.5966 LYONFINANCIAL.net Back Cover 

Macalite Equipment, Inc. 480.967.0770 MACALITEEQUIPMENT.com 59 

Magic Plastics 661.257.4485  |  800.369.0303 magicplastics.com 12 

Miracote Products 310.631.6594   |  210.888.0449  |  908.245.2808         miracote.com 97 

Myron L Company myronl.com 96 

N. Jonas 800.523.6533 njonas.com 37 

Only Alpha Pool Products 260.637.0141 onlyalpha.com 57 

Pegasus Products/The Cover Co. pegasus-products.com  |  coverlon.com Inside Back Cover 

Pentair Aquatic Residential Pentair.com/chemcheck 39 

Pleatco PLEATCO.com 7 

Pool & Hot Tub Alliance phta.org/partners 38 



Advertisers: To update your listing, contact Stephanie Fischer at 773-824-2422 or send an email to sfischer@hanleywood.com

Pool & Spa News Online Directory poolspanews.com 64 

Pool Tool Co. 805.644.2333 pooltool.com 6 

Pool Water Products 949.756.1666 poolwaterproducts.com 5 

Poolmaster 800.854.1776 poolmaster.com 77 

Quik Spray, Inc. quikspray.com 103 

Sigura 800.478.5727 cchpoolcare.com 72 

Southwest Pool & Spa Show swpsshow.com 84 

Spa Parts + by Allied 800.237.9937 spaparts.com 99 

Spazazz SPAZAZZ.com 52 

Speck Pumps - Pool Products, Inc. 800.223.8538 badujet.com 8 

SR Smith 800.824.4387 mod-lite.com 75 

SSC Pool Gasket & Seal Co. poolgasket.com 103 

Tara Manufacturing 866.725.8272 taraliners.com/dealers  |  taraliners.com 83 

Ultra Aluminum 800.656.4420 ULTRAFENCE.com 66 

UltraLift 800.597.1343 ultrapoolandspa.com 86 

Unicel Filter Cartridges unicelfilters.com 85 

United Aqua Group 702.815.0400 unitedaquagroup.com 81 

United States Pumice Co. 800.423.3037 uspumice.com 100 

Universal White Cement FinestFinishPools.com 99 

W. R. Meadows, Inc. 800.542.POOL deckoseal.com 40 

Water-i.d. GmbH POOLLAB.org  |   WATER-ID.com 91 

Waterco USA, Inc. 800.247.7291 waterco.us 51 

Waterway Plastics waterwayplastics.com 17, 47 

Z Poolform 570.587.3799 zpoolform.com 65

Advertiser Phone WebSite Page #

poolspanews.com is the resource for exclusive online content, 

new and innovative product information, and the comprehensive 

pool and spa news Directory—the industry’s comprehensive 

business resource list.
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Sleek Drain

Easy Sanitary Solutions’ new Pool Drains are 100% water-

tight with an integrated wet room seal and are easy to main-

tain. The kit includes a height-adjustable frame, waterproof 

membrane and tileable grate and, because of its predefined, 

customizable parts, is simple to install. 

Contact:  easydrainusa.com

New Lift

Available in January 2021, the new Mighty Voyager Pool Lift is 

based on Aqua Creek’s successful Mighty Lift. This new design 

is sleek, quiet, and is ADA-compliant and UL certified with a 

325-pound weight capacity and the ability to clear short walls 

and curbs. It’s available in a choice of colors and other options. 

Contact:  aquacreek.com

BY PSN STAFF

Pump Efficiency

Waterway Plastics’ new Power Defender 165 meets DOE 2021 

regulations and comes equipped with an automatic freeze pro-

tect feature and hooks up to both 115/230v with no drop in HP.  

It includes a 2-year full warranty, and up to 90% in energy sav-

ings, according to the company. It’s Energy Star 2.0 approved. 

Contact:  waterwayplastics.com       

New Products

Slip Resistance

RAMUC’s SKID TEX is a non-skid additive that creates a 

slip-resistant surface on concrete decks and pool surfaces.  

Simply add 1 pound of Skid-Tex per every gallon of pool paint 

or broadcast as needed on the first coat of paint, followed by a 

second coat to seal the surface.

Contact:  ramucpoolpaint.com





NMLS# 42691 

SPECIAL APPRECIATION RATE OF 5.75% FOR 

VETERANS BY THOSE WHO ALSO SERVED† 

At Lyon Financial, our commitment to 

you is that we will continually seek the 

best programs for both our valued     

partners and their customers. We make 

backyard dreams an affordable reality, 

one manageable monthly payment at a 

time (even for those without perfect 

credit). With more than 41 years of       

expertise in pool financing solutions,  

why trust anyone but the experts?

Making backyard dreams come true since 1979! 

877‐754‐5966
WWW.LYONFINANCIAL.NET

*Minimum credit score of 800 required for 6.99% APR with a maximum

loan amount of $100,000. Rates will be higher for lower scores. This is a
signature loan. Available on approved credit, not all will qualify. Subject

to change. APR may differ based on loan purpose, amount, term, and

credit profile. CondiƟons and limitaƟons apply. AdverƟsed rates and
terms are subject to change without noƟce. Exact interest rate

determined by credit profile. Payment example: Monthly payments for
a $40,000 loan at 6.99% APR with a term of 20 years would result in

240 monthly payments of $309.88.

†Available only for verified military members. Minimum credit score of
760 required for 5.75% APR with a maximum loan amount of $75,000.

Call for details.


